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Before the
FEDERAL COMMUNICATIONS COMMISSION
Washington, D.C. 20554

In the Matter of

Comcast Cable Communications, LLC,
on behalf of its subsidiaries and affiliates CSR No.
For Determination of Effective Competition in:
18 Oregon Franchise Areas

To: Office of the Secretary
Attn: Chief, Media Bureau

PETITION FOR SPECIAL RELIEF

Comecast Cable Communications, LLC, on behalf of its subsidiaries and affiliates
(“Comcast™), pursuant to Sections 76.7 and 76.907 of the Commission’s rules',l requests that the
Commission determine that Comcast faces “effective competition” in 18 Oregon franchise areas
(the “Franchise Areas”).”

The Communications Act of 1934, as amended (the “Act”), and the Commission’s rules
provide that cable television rates may be regulated only in the absence of effective competition.3

Cable operators are entitled to demonstrate that effective competition exists on a franchise-by-

'47 C.F.R. §§ 76.7 and 76.907.

2The Franchise Areas include Banks (OR0325), Beaverton (OR0283), Columbia City (OR0405),
Cornelius (OR0318), Durham (OR0326), Forest Grove (OR0289), Gaston (OR0442), Hillsboro
(OR0290), King (OR0317), North Plains (OR0341), Rivergrove (OR0330), Scappoose
(OR0267), Sherwood (OR0327), St. Helens (OR0404), Tigard (OR0288), Tualatin (OR0328),
Wilsonville (OR0331)(OR0332), and Washington County (OR0231)(OR0333).

347 U.S.C. § 543(a)(2); 47 C.F.R. § 76.905(a).
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franchise basis. When a cable operator demonstrates that effective competition exists within a
franchise area, cable rates in the affected area are no longer subject to regulation.5

Under the effective competition test set forth in Section 623(/)(1)(B) of the Act and
Section 76.905(b)(2) of the Commission’s rules (the “Competing Provider Test”), a cable system
will be deemed subject to effective competition if:

) the franchise area is served by at least two unaffiliated multichannel video
programming distributors (“MVPDs”), each of which offers comparable
programming to at least 50 percent of the houscholds in the franchise area;
and

(i)  the number of households subscribing to multichannel video programming
offered by MVPDs other than the largest MVPD exceeds 15 percent of the
households in the franchise area.®

As demonstrated below, the Competing Provider Test is satisfied in each of the Franchise Areas
because two unaffiliated DBS providers serve over 50 percent of the Franchise Areas’
households with programming comparable to Comeast, and the aggregate penetration rate

reported for all “competing providers” exceeds the 15 percent threshold in each of the Franchise

Areas.’

*47 C.F.R. § 76.907.

S See Implementation of Sections of the Cable Television Consumer Protection and Competition
Act of 1992, Rate Regulation, 8 FCC Red. 5631, § 42 (1993) (“Rate Order™).

647 U.S.C. § 543(/)(1)(B)(i) and (ii); 47 C.E.R. § 76.905(b)(2)(i) and (ii).

7 In Banks, Columbia City, Gaston, North Plains, Scappoose, St. Helens, and Washington
County, Comcast is relying solely on DBS subscriber data. As explained below, in Beaverton,
Cornelius, Durham, Forest Grove, Hillsboro, King, Rivergrove, Sherwood, Tigard, Tualatin, and
Wilsonville, the competing penetration figure includes subscribers from local MVPD competitor
Frontier Communications Northwest Inc. (“Frontier”), as well as from the two major DBS
providers. Frontier’s parent company, Frontier Communications Corporation, notes in its most
recent Form 10-K filing that it is “the largest communications company providing services
predominantly to rural areas and small and medium-sized towns and cities in the U.S.” See
http://investor.frontier.com/annual-proxy.cfm.
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THE COMPETING PROVIDER TEST IS SATISFIED IN THE 18 FRANCHISE AREAS

The two prongs of the Competing Provider Test are straightforward and objective. Both
prongs of this test are satisfied in each of the Franchise Areas.

1. Multiple Unaffiliated MVPDs Offer Comparable Programming to Over
50 Percent of the Households in the Franchise Areas.

The first prong of the Competing Provider Test requires that a franchise area must be
served by “at least two unaffiliated multichannel video programming distributors... % This
requirement is satisfied because the two major direct broadcast satellite providers (DirecTV, Inc.
and Dish Network Corp.) (“DBS Providers™) are unaffiliated with Comcast and offer comparable
programming to more than 50 percent of the households in the Franchise Areas.

MVPD service is deemed “offered” where it is both technically and actually available.”
DBS service is presumed to be “technically available” throughout the country due to its
nationwide satellite footprint.' As such, Comcast’s Fra'nchise Areas are entirely within the
satellite footprint of both DirecTV and Dish Network.

DBS service is presumed to be “actually available” if households in a franchise area are
“reasonably aware” that the service is available.!' The Commission has stated that “a party may
use evidence of penetration rates in the franchise area (the second prong of the competing

provider test ...) coupled with the ubiquity of DBS services to show that consumers are

847 U.S.C. § 543()(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i). Section 602 of the Communications
Act of 1934, as amended, defines “multichannel video programming distributors” to include
cable operators, as well as DBS and MMDS providers. See 47 U.S.C. § 522(13).

® Rate Order § 29.

9 See MediaOne of Georgia, Inc.; Petition for Revocation of the Certification of Gwinnett
County, Georgia, 12 FCC Red. 19406, § 5 n.16 (1997) (citing Rate Order, at 5660-5661).

' See Rate Order 32 (citations omitted). See also Charter Communications, LLC d/b/a
Charter Communications Petition for Determination of Effective Competition in Fourteen North
Carolina Communities et al., 19 FCC Red. 7003, § 4 (2004).
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reasonably aware of the availability of DBS service.”'” DirecTV and Dish Network are among
the largest MVPDs in the nation. 13 With approximately 34 million DBS subscribers
nationwide'* (comprising approximately 34 percent of all MVPD subscribers),!” extensive DBS
advertising, and the substantial DBS penetration in each of the Franchise Areas, it is clear that
consumers throughout the Franchise Areas are “reasonably aware” of the availability of

Comcast’s DBS competitors.16

12 Comcast Cable Communications, LLC Petition for Determination of Effective Competition in
Various Michigan Communities, 23 FCC Red. 9595, 9 5 (2008) (“Comcast — Various Michigan
Communities”) (citing Mediacom Illinois LLC et al., Eleven Petitions for Determination of
Effective Competition in Twenty-Two Local Franchise Areas in lllinois and Michigan, 21 FCC
Rcd. 1175 (2006)). Thus, the Commission has not required the production of advertising to
demonstrate that households in the franchise area are “reasonably aware” of the availability of
DBS service. See Bright House Networks, LLC Petition for Determination of Effective
Competition (Lake Alfred and Dundee, FL), 22 FCC Red. 4390, 9 6 (2007) (“Bright House
Networks — Florida”) (“Over more than ten years, we have made hundreds of findings that
households in particular franchise areas are reasonably aware that they may purchase DBS
services based on localized evidence. These accumulated showings amount to substantial
evidence that households in all franchise areas are reasonably aware that they may purchase DBS
services. In at least one earlier reported decision, we found households in a franchise area to be
reasonably aware that they may purchase DBS service solely based on evidence of DBS's
nationwide growth and local subscriptions, without reference to advertising or other
promotion.”).

13 See Annual Assessment of the Status of Competition in the Market for the Delivery of Video
Programming (Fourteenth Order), 27 FCC Red. 8610, 9 31 (2012) (“14”’ Report™).

' See Press Release, Direc TV, DirecTV Announces Fourth Quarter and Full Year 2012 Results
(Feb. 14, 2013) (reporting that, as of December 31, 2012, DirecTV (US) had 20.084 million
subscribers), available at http://investor.directv.com/releasedetail.cfm?Release]D=740312; Press
Release, DISH Network, DISH Reports Year End 2012 Financial Results (Feb. 20, 2013)
(reporting that, as of December 31, 2012, Dish Network had approximately 14.056 million
subscribers), available at
http://dish.client.shareholder.com/releasedetail.cfm?Release]D=741643.

15 See 14" Report 131. See also Georg Szalai, U.S. Pay-TV Industry Sub Growth Hits Low in
2012, The Hollywood Reporter, Mar. 11, 2013 (citing SNL Kagan report of 100.4 million video
subscribers by the end of 2012), available at http://www.hollywoodreporter.com/news/us-pay-
tv-industry-growth-427390.

16 See, e.g., Comcas-Various Michigan Communities § 5; Bright House Networks — Florida Y 6.
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The Competing Provider Test also requires that the programming offered by these
competing providers must be “comparable” to the programming offered by the petitioning cable
operator.'” The Commission’s rules expressly define comparable programming as “at least 12
channels of video programming, including at least one channel of nonbroadcast service
programming.”'® The Commission has repeatedly recognized that the DBS Providers offer
comparable programming to Comcast and other cable operators under the Cbmmission’s
Competing Provider Test.'” Each of the DBS Providers offer well over 100 video channels, most
of which are non-broadcast services.”’ And, as shown in the attached channel line-up, Comcast’s
programming service offerings in the Franchise Areas are substantially similar to the DBS
Providers’ programming services.”'

Based on the above facts, the first prong of the Competing Provider Test is satisfied in

each of the Franchise Areas.”?

17 See 47 U.S.C. § 543()(1)(B)(i); 47 C.F.R. § 76.905(b)(2)(i).
'8 47 C.F.R. § 76.905(g).

9 See, e.g., Comcast Cablevision of Maryland, Inc., Petitions for Determination of Effective
Competition (Charles County, MD), 19 FCC Red. 7130, § 4 (2004) (“We find that the
programming of DBS providers satisfies the Commission’s program comparability criterion
because DBS providers offer more than 12 channels of video programming, including more than
one non-broadcast channel.”).

20 See Channel Line-up of DirecTV and Dish Network, attached hereto as Exhibit 1.
2l See Comcast Channel Line-up, attached hereto as Exhibit 2.

22 All of the legal positions taken above regarding the first prong of the Competing Provider Test
were recently confirmed by the Commission in Comcast Cable Communications, LLC, Petition
for Determination of Effective Competition in Nine Minnesota Franchise Areas, DA 13-862,9 6
(rel. Apr. 24, 2013), and Comcast Cable Communications, LLC, Petition for Determination of
Effective Competition in Six Blaine, Minnesota Franchise Areas, DA 13-863, 9 7 (rel. Apr. 24,
2013).
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% The Competing Providers Serve Greater Than 15 Percent of the
Households In Each of the Franchise Areas.

The second prong of the Competing Provider Test requires that the subscriber base of
competing MVPDs exceeds 15 percent of franchise area households. The Commission’s rules
provide that once the first prong of the Competing Provider Test is satisfied (as it is with the
DBS service offerings in this case), the subscribers of a// qualifying MVPDs count toward the 15
percent penetration figure necessary for a determination of effective competition (even if they
are not available themselves to more than 50 percent of local households).” In this case,
Frontier offers competing cable service in the Beaverton, Cornelius, Durham, Forest Grove,
Hillsboro, King, Rivergrove, Sherwood, Tigard, Tualatin, and Wilsonville Franchise Areas.?*
Accordingly, the Competing Provider subscriber tallies presented in this Petition for these
Franchise Areas include subscribers from Frontier, as well as from the two major DBS Providers
(collectively, “Competing Providers”). The resulting penetration figures exceed the 15 percent
threshold in each of the Franchise Areas:

Comcast obtained Frontier’s subscribership data for the Beaverton, Cornelius, Durham,

Forest Grove, Hillsboro, King, Rivergrove, Sherwood, Tigard, Tualatin, and Wilsonville

Franchise Areas directly from Frontier.?’

B See 47 C.F.R. § 76.905(f). See also Time Warner Entertainment Co., L.P. et al. v. FCC, 56
F.3d 151 (D.C. Cir. 1995) (holding that the subscribers of all MVPDs, other than the largest
MVPD, may be aggregated to satisfy the 15 percent threshold).

** Frontier’s “comparable” channel line-up is attached hereto as Exhibit 3.

25 Frontier provided the subscribership data on the condition that Comcast seek confidential
treatment with respect to such information. Thus, Comcast submits Frontier’s subscriber figures
for the relevant Franchise Areas as Confidential Exhibit 4 to this Petition (with a redacted
version attached) and requests that the Commission provide confidential treatment of such
information.
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Because DBS Providers track their subscribers according to the ZIP codes where each
subscriber resides (rather than by political jurisdiction), Comcast relied on a two-step approach
to determine the number of DBS subscribers within each Franchise Area.

To determine the relevant ZIP+4 codes for the Franchi.se Areas, Comcast first contacted
SNL Kagan (“SNL,” formerly known as “Media Business Corp.”). SNL has developed a
process to accurately identify the ZIP+4 codes that correspond with the political boundaries of a
particular community. This process utilizes enhanced mapping software that correlates ZIP+4
codes with political boundaries. With this software, SNL was able to identify the ZIP+4 codes
that lie within each of the Franchise Areas.”® The Commission has previously accepted ZIP+4
codes as “reasonable and sufficiently reliable for purposes of determining the presence of
effective competition,”’ and stated its preference for this approach.?®

Comcast next provided all of the ZIP+4 codes identified for the Franchise Areas to the
Satellite Broadcasting and Communication Association (“SBCA”). SBCA is the national trade
association representing the two major DBS Providers, and it has assumed the responsibility for
compiling subscribership data and responding to data requests from cable operators and
franchising authorities engaged in effective competition proceedings. The DBS subscriber

numbers reported in the attached Effective Competition Tracking Reports (“ECTRs”) from

26 See Letter from SNL (explaining ZIP+4 methodology), attached hereto as Exhibit 5.

2T Cable One, Inc. Petition for Determination of Effective Competition in Pocatello, Idaho, 18
FCC Red. 12792, 9 8 (2003) (quoting Falcon Cable Systems II, a California Limited
Partnership, d/b/a Charter Communications Petition for Determination of Effective Competition
in Twelve Oregon Cities, 17 FCC Rced. 4648 (2002)).

28 See Public Notice, “Commission Announces New Standards for Showings of Effective
Competition For Cable Service,” 23 FCC Red. 12067 (2008); Public Notice, “Commission
Clarifies Standards for Evidence of Competing Provider Effective Competition for Cable
Service,” 24 FCC Rcd. 8198 (2009).
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SBCA reflect the total DBS subscribers within the individual ZIP+4 codes associated with the
respective Franchise Areas.”’

To determine whether the DBS (and, where appropriate, the combined DBS and Frontier)
subscribership exceeds the 15 percent threshold in the Franchise Areas, Comcast compared the
Competing Providers’ combined subscribership to the most recent U.S. Census “occupied

household unit” figures for each community.30 This comparison yields the aggregate penetration

rates for Competing Providers in each of the Franchise Areas:

Franchise Area Competing Providers’ Penetration
Banks 27.12%
Beaverton 19.01%
Columbia City 27.32%
Cornelius 41.33%
Durham 22.02%
Forest Grove 30.44%
Gaston 33.20%
Hillsboro 26.77%
King 22.07%
North Plains 31.73%
Rivergrove 20.33%
Scappoose 26.14%
Sherwood 32.09%
St. Helens 25.71%
Tigard 25.01%
Tualatin 23.94%
Wilsonville 17.32%
Washington County 21.06%

2 See Confidential Exhibit 6. This exhibit includes all of the relevant ZIP+4 data relied on in
the Petition and the total ZIP+4-based DBS subscribers for each of the Franchise Areas.
Comcast is providing a redacted version of this exhibit, which excludes the DBS subscribership
numbers corresponding to the Beaverton, Cornelius, Durham, Forest Grove, Hillsboro, King,
Rivergrove, Sherwood, Tigard, Tualatin, and Wilsonville Franchise Areas in order to present the
aggregate DBS and Frontier subscribership figures and still maintain the confidential nature of
the Frontier subscribership tallies for these Franchise Areas. See supra n. 23.

30 See Exhibit 7.
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As detailed in Confidential Exhibit 8, the subscriber penetration rates for the Competing
Providers in each of the Franchise Areas exceeds the 15 percent threshold required under Section
623(1)(1)(B) of the Act. 31" Accordingly, Comcast meets the second prong of the Competing

Provider Test in each of the Franchise Areas. >

3! See Confidential Exhibit 8. This exhibit includes the DBS subscribership and penetration
figures in the Banks, Columbia City, Gaston, North Plains, Scappoose, St. Helens, and
Washington County Franchise Areas, and the combined DBS and Frontier subscribership and
penetration figures for the Beaverton, Cornelius, Durham, Forest Grove, Hillsboro, King,
Rivergrove, Sherwood, Tigard, Tualatin, and Wilsonville Franchise Areas. As noted above, at
Frontier’s request, Comcast is seeking confidential treatment with respect to the Frontier
subscribership data for the Beaverton, Cornelius, Durham, Forest Grove, Hillsboro, King,
Rivergrove, Sherwood, Tigard, Tualatin, and Wilsonville Franchise Areas. Accordingly,
Comcast is providing a redacted version of this exhibit, which excludes the DBS-specific and
Frontier-specific subscribership numbers associated with these Franchise Areas, in order to
present the aggregate DBS and Frontier subscriber penetration figures and still maintain the
confidential nature of the Frontier subscribership figures for these communities.

32 Comecast has confirmed that it is the largest MVPD in each of the Franchise Areas. See
Declaration of Frederick W. Giroux attached hereto.

9
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CONCLUSION

Comcast has demonstrated herein that it is subject to effective competition in each of the
Franchise Areas under the Competing Provider Test. Based on the evidence presented herein,
Comcast respectfully requests that the Media Bureau issue an order acknowledging the presence
of effective competition in each of the 18 Oregon Franchise Areas as of the filing date of this
Petition.”

Respectfully submitted,

Comgeast Cable Communications, LLC
on be alf of its subsidiaries and affiliates
By: /| ¢&,

\ /
(Steven J. Horv1tz

Frederick W. Giroux

/

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue, N.W., Suite 800
Washington, D.C. 20006

(202) 973-4200

July 23,2013 Its Attorneys

3 See, e. g., Time Warner Entertainment-Advance/Newhouse Partnership, 26 FCC Red. 3829,
28 (2011) (“Consistent with our longstanding practice, the order herein is effective as of the date
the petition herein was filed.”) (footnote omitted). See also Charter Communications
Entertainment I LLC, 26 FCC Rced. 5975, 28 (2011).

10
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CERTIFICATION PURSUANT TO 47 C.F.R. § 76.6(a)(4)

The below-signed signatory has read the foregoing Petition for Special Relief, and to the

best of my knowledge, information, and belief formed after reasonable inquiry, it is well

grounded in fact and is warranted by existing law or a good faith argument for the extension,

modification, or reversal of existing law; and is not interposed for any improper purpose.

By:

July 23,2013

DWT 22195216v1 0107080-000049

Respectfully submitted,

Comcast Cable Communications, LLC
on behalf of its subsidiaries and affiliates

K O\

//

A e bl O STviipeny

Erg-:derick W. Giroux /)
L

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue, N.W., Suite 800
Washington, D.C. 20006

(202) 973-4200

[ts Attorneys
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DECLARATION OF FREDERICK W. GIROUX

[, Frederick W. Giroux, declare, under penalty of perjury that the following is true and
correct, to the best of my knowledge, information, and belief:

1. I am an attorney at the law firm of Davis Wright Tremaine, and have represented
Comcast Cable Communications, LLC (“Comcast”) in evaluating, preparing and
prosecuting Petitions for determination of “effective competition.”

2 I have reviewed the cable subscriber numbers provided by Comcast for the
individual Franchise Areas at issue in this Petition, the DBS subscriber numbers
provided by SBCA for the individual Franchise Areas, and the Frontier subscriber
numbers as described in the Petition. Comcast is the largest multichannel video
programming distributor in the Banks, Beaverton, Columbia City, Cornelius,
Durham, Forest Grove, Gaston, Hillsboro, King, North Plains, Rivergrove,
Scappoose, Sherwood, St. Helens, Tigard, Tualatin, Wilsonville, and Washington
County Franchise Areas.
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ULTIMATE package

CETEmad 2251 digital channels

|

Print channels for ZIP Code 97106 ERNT S
EN ESPANOL
Cartoon Network 296 | ONCE México* 447 | Univision Deportes 455 V-me* 440
(Este) HD Univision (Este) 402 | Univision On Demand 1402 | mun2 410 |
Enlace Christian 448

|
|

Television*

3net (HD) 107 | Disney Channel (East) B2 290 | Independent Film B2 559 | RFD TV 345 |
A&E 265 | Disney Channel 291 | Channel (IFC) ReelzChannel 238 |
ABC Family 311 | I()V_Vest)J _ a0 | :)n]\slggsggfag) 285 ReelzChannel On 1238
[Eo] | Disney Junior S ; eman -
ﬁ))gw :B On Demand E2 3401 Chanr¥el ' Jewelry Television 313 | soAPnet 262 |
1340 | Disney XD Bl 292 | Jewish Life 366 | science Channel 284
American Movie 254 l Documentary Channel 267 | Television* ShopNBC 316 |
Classics (AMC) ' E! Entertainment 236 | Lifetime Bol 252 Speed Channel 607 |
Animal Planet 282 | ESpN 206 | Lifetime Movie 253 Spike 241
Audience Network - 239 | ESPN 3D (HD) 106 N$twork Vo 53 | Style 235
égﬂ:gﬂge Network On 1239 | EspN2 209 | h]efx?rﬁ oﬁvﬁimand Style On Demand 1235
BBC America 264 | ESPNEWS 207 | |ifetime On Demand 1252 | Syfy Channel 244
| ESPNU 208 | ;
BYU TV 374 | LinkTV 375 | TBS 247
BabyFirstTV* 293 | EWTN 370 | Logo 272 | TCT Network 377 |
Big Ten Network 610 | ey 243 | LOEC On Deman !
Biography Channel 266 | . - MAVTY 219 § INT 245
Black Entertainment &3 329 | T S 258 | MHz WORLDVIEW* 2183 | TV Guide Network 273 |3
Television (BET) | Food Network 231 | B Network Eol 213 | TVLland 304 |
Bloomberg Television B2 353 | Fox Business Network ™= 359 | yenpc 356 | TVLland OnDemand 1304 |
Boomerang 298 | FoxNews Chanrlel 360 | Mty EZ 331 | TVOne 328
Bravo 237 | Free Speech TV 348 | mTV2 333 | TeenNick 303
CBS Sports Network 613 | Fuse 339 ' Military Channel 287 | TeenNick On Demand 1303
CMT 327 | GEMNET (Global 2068 | NASA TV 346 [ Tennis Channel 217 |
CNBC Fm 355 | EXpansion Media NBA TV B2 216 | The Sportsman 605
CNBC World 357 | o) 365 | NBCS 220 | Channel - ELNUS
A 202 | G 233 | NFL Network 212 | (e tel On bemand- 1605
CSPAN 1 350 | . | NHL Network 215 |
| Galavision 404 | | ELNUS
CSPAN 2 351 | Golden Eagle 363 | NRB 378 | The Word Network 373 |
Cartoon Network 296 | Broadcasting* | Nat Geo WILD 283 Travel Channel 277 |
(East) Golf Channel 218 ’ National Geographic EZ 276 Trinity Broadcasting 372
fv?lretsot‘;n Network 297 (Cirea'f: American 326 | El?cakn.?fl . Network (TBN) .

; oun ' . TruTVv Hol 246
Centric 330 | H2 i 271 | NickJr.OnDemand 1301 | Tyner Classic Movies EZl 256
Sl g 257 | H2 On Demand 1271 | Nick at Nite On 1801 | (TCM)

Cogstian (TCeTlﬁ;”Slon 376 | HITN® 438 | Demand up 338
T 371 | Hallmark Channel 312 | Nickelodeon (East) 299 | USA Network 242 |
Cloo Jos | Headline News 204 || [iekelodeon (West) 300 | vHj ' 335 |
Comedy Central 549 | History Channel 269 | g;cnﬁghocfeon On 1300 | VH1 Classic 337
Cooking Ch L 232 Home & Garden Bol 229 Nick N K 302 | Velocity 281
ooking Channe " Television (HGTV) icktoons Networ " WE: Women's 260
Current TV 358 | Home Shopping 240 . OWN 279 | Entertainment

DIY Network 230 | Network | Ovation 274 | WGN America 307
Daystar 369 | Hope* 368 | Oxygen 251 | weather Channel 362
Destination America 286 | Hub 294 | PBS 0 i World Harvest 367
Discovery Channel 278 | INSP 364 | PBS Kids Sprout 295 | Television ;

http://www.directv.com/DTV APP/compare/printablePackageChannels.jsp?packageld=1120008&skuld=sk... 7/16/2013
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Discovery Fit & 261 ION Television B8 305 | Pursuit Channel 604 | n3D 103 |
Health | ION Television West 306 | QVC 275 '
ENCORE (East) 535 | ENCORE Family 542 | ENCORE® ON 1535 | THE MOVIE 1554
ENCORE (West) 536 | ENCORE Love 537 | DEMAND CHANNEL™ ON
ENCORE Action 541 | ENCORE Suspense 539 | Fox Soccer Channel 619 | DEMAND , !
ENCORE Drama 540 | ENCORE Westerns 538 | Sundance Channel 558 | TVG - The Interactive 602
Sundance ON 1558 Horseracing Network
‘ DEMAND The Movie Channel 554
2 | (East) .
I | The Movie Channel 555 |
| | | (West) |
REGIONAL SPORT NETWORKS
ROOT SPORTS 687 | ‘ \
Northwest i | |

SATELLITE RADIO

SONICTAP: 60's 803 | SONICTAP: College 831 SONICTAP: Irish 883 | SONICTAP: Retro 845
Revolution Disco

|

http://www.directv.com/DTVAPP/compare/printablePackageChannels.jsp?packageld=1120008&skuld=sk... 7/16/2013
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SATELLITE RADIO

SONICTAP: 70's Hits 804 | SONICTAP: Dance 859 | SONICTAP: Italian 8381 | SONICTAP: Rock en 878
SONICTAP: 8-Tracks 840 | SONICTAP: Familiar 880 | BistroBlend Espanol ,
SONICTAP: 80's Hits 805 | Favorites SONICTAP: Jazz 852 = SONICTAP: Salsa 874

|

|
SONICTAP: 90's Hits 806 | SONICTAP: Fiesta 870 | SONICTAP: Latin Hits 871 | SONICTAP: Showtunes 823 |
SONICTAP: Adult g32 | Tropical i SONICTAP: Latin Jazz 879 = SONICTAP: Silky Soul 843 |
Alternative | SONICTAP: 839 | SONICTAP: Light 866 | SONICTAP: Silver 822
SONICTAP: Adult g21 | Flashback/New Wave | Classical Screen |
Contemporary | SONICTAP: Folk Rock 813 | SONICTAP: Love 819  SONICTAP: Singer- 836 |
SONICTAP: 834 | SONICTAP: Full Metal 830 Songs Songwriters |
Alternative | Jacket | SONICTAP: Malt Shop 802 | SONICTAP: Smooth 851
SONICTAP: Bailamos! 869 I SONICTAP: Gospel 827 I Oldies Jazz j
SONICTAP: Be-Tween 867 | Glory | SONICTAP: Mariachi 876 | SONICTAP: Soft Hits 849
SONICTAP: Beautiful 820 | SONICTAP: Great 855 | SONICTAP: Metro 853 | SONICTAP: Spike 841 |
Instrumentals | Standards | Blend | SONICTAP: 858
SONICTAP: Big go1 | SONICTAP: Groove 824 | SONICTAP: Modern 814 | SubTerranean !
Band/Swing . Lounge . . Country | SONICTAP: Symphonic 864
SONICTAP: Bluegrass 812 | 2ONICTAP: Hair 829 | SONICTAP: Modern 860 = SONICTAP: The 846 |
SONICTAP: Bl | Guitar | Workout Boombox
SONICTAP: Classi 527 | SONICTAP: Hallelujah 828 | SONICTAP: MusicaDe 872 | SONICTAP: The 868 |
oAl Classic 837 | séger]ct:yP: Hit 809 | ;a)sN ,;xcn}iricas ) - Playground 5

8 ; u ! P: New Age 5 SONICTAP: The Spirit 826
j‘gzNz'%ﬁ';i gllgrs]f’j‘c 850 | SONICTAP: Holidays & 815 | SONICTAP: Old 844 | SONICTAP: Today'?s ate (I
SONICTAP: Classic g4z | Happenings School Funk Hits ' .
R&B ' | SONICTAP: Honky 811 | SONICTAP: PUMP! 861 | SONICTAP: 808 |
SONICTAP: Classic 833 | Tonk Tavern | SONICTAP: Rat Pack 807 | Traditional Country |
Rock SONICTAP: Hot Jamz 825 | ¢qnicTAP: Reality 838 | SONICTAP: 884
SONICTAP: Classic 862, [fl SONICTAP: Hottest 818 | Bites Tranquility
Rock Workout Hits | SONICTAP: Red, Rock 810 = SONICTAP: Y2k Hits 817 |
SONICTAP: gag | SONICTAP:Hurbano 875 | and Blues SONICTAP: Zen 857 |
Coffeehouse Rock | SONICTAP: Hype 847 | SONICTAP: Reggae 863 ;
| SONICTAP: Inkd 835 | |

KATU (ABC) 22 \ KOPB (PBS) 10 | KPXG (ION) 22 | KUNP (Univ) 47 |
KGW (NBC) BB g | KPDX (MNT) 49 | KRCW (CW) 32
KOIN (CBS) &6 | KPTV (FOX) 12

*The following channels require a special dish or equipment: MHz, GEM NET, Hope Channel, JLTV, Once, HITN, V-Me, Enlace, Golder
Eagle Broadcasting, and Free Speech TV. Please call 1-800-531-5000 for more information.

ttp://www.directv.com/DTVAPP/compare/printablePackageChannels.jsp?packageld=1120008&skuld=sk... 7/16/2013
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Get Your Local Channels From DIRECTV

More than 39% of the nation’s TV hauseholds can enjoy local channels from DIRECTY today, including
stations like ABC, CBS, FOX and the CW. There are even maore markets coming soon! For sglect markets,
DIRECTYV even offers local channels in high-defintion.*

-~ o

S cose I8 pox @ cw
No matter what package you choose to order, local channels are available in any of the packages. Just use

the ZIP codelocal channel finder, and we'll help you pinpoint the metropolitan area that broadcasts your local
channels.

Local channels available in: Portiand OR (Lookup another)

Network Affiliate Local Channel  IRD Channel Broadcast Format

ABC KATU 2 944 Digital
ABC KATU 2 HD
cBS KOIN 6 HD
cBS KOIN 6 945 Digital
cw KRCW 32 949 Digttal
cw KRCW 32 HD
FOX KPTV 12 HD
FOX KPTV 12 048 Digital
ON KPXG 22 HD
MNT KPDX 49 950 Digital
NINT KPDX a9 HD
NBC KGW 8 HD
NBC KeW 8 946 Digital
PBS KOPB 10 HD
PBS KOPB 10 947 Digital
UNI KUNP a7 HD
UNI | KNP a7 951 Digital
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THERE'S SOMETHING FOR EVERYONE
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HBO-E HB0 & ==
HBOZE HECZE) =

HBOSG HBO Signaiurs 550 302
HBO-W HEC VW we “868 :
HBO2W HBG2 (W) =2 304 CTRC  Castric ZEEET 371

HBOFM HBO Famiy A=
HBOCY HBO Comedy sa=
HBOZ HEQ Zxs=
HBOLT  HBO lairo
===

NAZARE
MOMAX

>4
S-MAX
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- more with DISH
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EXHIBIT 2
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3 559 HBO Comedy
Sports Entertainment 560 HBO Zone ’
Package 851 HBOHD iLatino Packages
853 HBO2 HD

77 oG D oo
N rest 853 HBO Latio HD MultiLatino MultiLatino PI

399 NFL RedZone il i Includes Limited Basic
Cinemax Available a la carte with nclude tited
282 E‘g'ﬁﬁff,sw" N 561 Cinemax West subscription 1o Limited Basic and MultiLatino
403 Big Ten Network 562 Clnemax East 12 Disn_e'xIXD en Espafiol MultiLatino Extra
P 8ut.;|de'{:v ggg mgr'mx gg \rmavr?do Movies
408 OQutdoor Channel I _ i ;
407 ESPN Ciassic. 567 ThrillerMAX 601 Discovery en Espafiol Dig“!a'}céggﬁglm‘gfgmﬁljﬁalmo
408 Speed 861 Clnemax HD ggg mu)flzDepones
409 TV Games MultiLatino Max
¢ Showtime 604 Cinefatina —
D el ChannelMr 576 Showtime 805 History en Espafiol o
413 Fox Colege Sports Atantic 377 SHO2East S06yirds palnchides UniletBases
44 Fox Collogs Sporta Central 578 SHO2 West f0rgans Stl (uLlEcohomy. MR stiaan
415 Fox College Sports Pacific 200 Showtime Showcase e EQINNEB Espafiol gl g
416 NBATV 582 Showtime Extrema R S 32 NBC Sports Network
417 NFL Network 584 Showtime Family {7 Video Rola 33 Golf Channe
418 NHL Nelwork 586 Fiix 15 Gol TV 34  Root Sports Northwest
419 MLB Network 876 Showtime HD 16 Pasiones 35 ESPN
421 PAC 12 Network (Nalional) 878 SHO 2HD 17 SURPeu gg (E;SS;N'% —_
422 ESPN Goal Ling/ The Movie Channe! 18 Once TV Mexico o
Buzzer Beater 5 19 Galavision 38 TLC
423 belN Spart 590 The Movie Channel East 20 Utillsima 40  Nickelodeon
508 Box Mol Channel 591 The Movie Channel West 51 CBTV Michoacan 54 TNT
643 belN Sport Espanol 593 The Movie Channel Xtra 21 Dlscnvery Familia 55 TBS
721 ESPHewS D Adult AN o 57 Spike
dana|
722 utoor St i 994 Playboy TV 25 NexicanalNetwork ®
ultimedtos
724 Tennis Channel HO E Internacional 63 MTV
;g;, gﬁ:s‘figloﬂh‘mg HD International Selections gé %%}{‘m&‘l’g }ég gparéngme”ca
elele
728 NBA TVHD 692 NED Crickat 30 Ecuavisa 22 gm‘w
729 NFL Network HD 693 TV JAPAN {Japanese) 31 UniMas R
730 NHL Network HD 694 SBTN (Viemamese 32 LAS 332 NBC Sports Network HD
731 MLB Network HD 695 TV5 Mande (French) 33 Caraco! 733 ol CI‘:annal H
799 NFL RedZone HD 696 Channel One Russia gg Ilt;‘lsnrvs%r:‘do st & o
{Russt Sports Nortiwest
i i 36 TeleFormula 735 ESPNHD
o7 WY e phie,,  mamlh
- ran Line
Starz 699 GMA Pinoy TV (Filipina) 40 De Pellcula ;35 TLC ng e
534 Starz - 41 De Pellcula Clésico 740 Nickelodeon HD
536 Starz Edge Pay-Per-View 43 belN Sport Espafiol 754 TNT HD
587 Starz In Black ﬁg g\é“l\in‘uswa 755 TBS HD
ggg g:gg %gsergaFamily 439-449 I\NIIBLé Iﬁ?:egcl{el('i::ksy ﬁ? nﬂTﬂnson Latino ;g; g%eugn
nivas
540 Starz Comedy 450 INDemand Team HD 48 Bandamax 762 VH1 HD
834 StarzHD 455 iN Demand Game HD §51 EWTN en Espaiol 763 MTVHD
HBO 455-470  MLB Exra Innings/ ggg %E ﬂmi"a Neqwork ;gg gmﬂnuo
NHL Center Ice nlace
gg? ﬂgg sva:gt 456 IN Demand 654 BabyFirst l);:\meri(;as 793 BBC America HD
552 HBO? East Game 2 HD g55 Ve ks MultiLatino Ultra
53 B0z st 961-966  ESPN Game Play 855 YmaKios AneL
554 HBOQ Signature East ag0 IN Demand PPV HD 657 TV Chile _Includes Limited Basic,
555 HBO Signature West 991-993 iN Demand 658 TV Venezuela Digital Economy, Digital Preferred
gg; ngg Ea;mly PPV Events 3319 Tﬂ!lz&gi?mmil B and additional channels on
atino 994 Adult PPV FuiiiLatine Max
A mini 1 to receive other services of olher levils of ing ks only svalable

be nequired to secerve certaln HO programming. A manthly HD Technology fee is aiso required o recesve HD programming. 30 programmi Paper
qniy avaikable o cystomers with a mirmum sutiscription to the Digital Starter package, @ full 30 HOTV st [not providad by m}mdad. | FEC rac coosato
converter with 3D/HD capabilities. A monthly 3D Technology fee and a monthiy HOD Tethwf}%&r fee am requirad to receive 30 prog:

Channel offerings and required service levels ire subject io change. Please contact 1-800-XFINITY with questions.

1o customers with an HOTV sat {notmwusﬂbrconm:] and a digital converier with Iml\fcamhﬂl-lus Asulsscnmw 1o cartain wv\casnw [ . MIX ]

xfinity

XFINITY* TV
Channel Line up
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@ XFINITY TV o sowanio

Limited Basic Family Tier

307
308
310

KATU (ABC)

KRCW (CW)

TV Guide Network
KPXG (ION)

KOIN (CBS)
Discovery Channel
KGW (NBC)

WGN America

KOPB

Access: Public (CAN)
KPTV (FOX)

KPDX (My Network TV)
Jewelry TV

TV Mart

ave

HSN

KNMT (TBN)

Access: Public

Shop NBC

Public Access
C-SPAN

C-SPAN2

Telemundo

Access: Education (CC)
Access: Education (K12)
Access: Governement
KUNP {Univision)
Jewelry TV

Leased Access

Shop NBC

MeTV

ThisTV

Estrella TV

Live Well Network
OPB Plus

313/638 KUNP (MundoFO0X)
315 TV Mart

599
702
703
705
706
708
709
710
712
713
802

XFINITY Latino

KATU HD (ABC)
KRCW HD (CW)
KPXG HD (I0N)

KOIN HD (CBS)

KGW HD (NBC)

WGN America HD
KOPB HD (PBS)
KPTV HD (FOX)
KPDX HD {My Network TV}
KUNP HD (Univiston)

901-946 Music Choice

Digital Economy

Includes Limted Basic

Nickelodeon
Disney Channe!
HLN

The Weather Channel
Food Network
HGTV

Sprout
The Hub
Disney XD
DIY

TeenNick

Science

National Geographic
Channel

Includes Limited Basic

Hallmark Channel
Disney Channel
Cartoon Network
Animal Planet

CNN

The Wealher Channel
Fox News Channel
History

truTv

AE

BET

USA Network
Comedy Central

TV Land

Food Network
Lifetime

El

AMC

H2

Discovery Ghannel HD
QVC HD

HSN HD

Hallmark Ghannel HD
Disney Channel HD
Cartoon Network HD
Animal Planet HD

CNN HD

The Weather Channel HD
Fox News Channel HD

USA Network HD
Comedy Central HD
Food Network HD
Lifetime HD

E! HD

AMC HD

H2 HD

Digital Starter

Includes Limited Basic

0On Demand

Hallmark Channel

NBC Sports Network
Golf Channe!

Root Sports Northwest
ESPN

ESPN2
CSN Northwest

TLC

ABC Family
Nickelodeon
Disney Ghanne!
Carloon Network
Animal Planet
CNN

HLN

CNBC

The Weather Channe!
Fox News Channel
NW Cable News
History

truTv

ARE

FX

TNT

TBS

BET

Spike

USA Network

Syfy
Comedy Central
VH1

MTV

TV Land
Trave{ Channel
Food Network
HGTV

Oxygen
Lifetime

El

AMC
C-SPAN3
Sprout
MSNBC
Bloomberg TV
G4

BBC America

FEARAnet

Bravo

Style

OWN

Daystar

Investigation Discovery
bio.

H2
PAG 12 Network (Regional)

gme
Hallmark Movie Channel
We tv

LMN
MoviePlex

REDACTED - FOR PUBLIC INSPECTION

Discovery Channel HD
Velocity HD

GAHD

QVC HD

HSN HD
Hallmark Channel HD
Hallmark Movie

Channel HD
PAC 12 Network HD
B
m!t‘} Sports Network HD
Golf Channel HD

ESPN2 HD

CSN Northwest HD
TLG HD

ABC Family HD
Mickelodeon HD
Disney Channe! HD
Gartoon Network HD
Anlmal Planet HD
CNN HD

HLN HD

CNBC HD

The Weather
Channel HD

FOX News Channel HD
History HD

truTV HD

AZEHD

FXHD

TNT HD

Spike HD

USA Network HD
Syfy HD

Comedy Central HD
VH1 HD

MTV HD

Palladia HD
Travel Channel HD
Food Network HD
HGTV HD

Oxygen HD
Lifetime HD
ELHD

AMG HD

bio, HD

Style HD

Bravo HD

We tv HD

LMN HD
Universal HD
Sprout HD
MSNBC HD
Bloomberg TV HD
BBC America HD
Investigation
Discovery HD

H2 HD

gmc HD

XFNITY 3D

ESPN 3D

Digital Preferred

Includes Digital Starter

61 CMT

107 Current TV

120 Nick Jr.

121 The Hub

122 Disney XD

123 Disney Junior

124 Nick 2

126 Nicktoons

127 Weatherscan Local

130 Fox Business Network

131 BBC World News

135 MTV2

137 Revoit

139 LOGO

159 Nat Geo WILD

161 GSN

180 Ovation

184 Cooking Channel

185 RLTV

201 Destination America

204 DIY

215 TeenNick

222 Discovery Fit & Health

231 halogen

232 EWTN

234 BYUty

235 INSP

241 nuvoTV

242 BabyFirst Americas

270 Smithsonian Channel

272 Science

273 National Geographic
Channel

274 Military Channel

400 NFL Network

401 FOX Soccer

402 ESPNews

405 Sportsman Channel

406 Outdoor Channel

409 TV Games

411 ESPNU

412 CBS Sports Network

416 NBATV

417 NFL Network

418 NHL Network

419 MLB Network

472 MTV Hits

473 VH1 Classic

475 MTV Jams

476 Fuse

481 Ceniric

482 Aspire

483 TV One

434 GAC

486
501
503
505
512
513
514
516
518
520
522
524
528
530
586
603
606
619
623
631
714

The Word

TCM

IFC

Sundance Channel
ReelzChannel
IndiePlex
RetroPlex

Encore Family
Encore

Encore Love
Encore Suspense
Encore Westerns
Encore Drama
Encore Action

Flix

mun2

trds

Galavision

HITN

UniMas

Fuse HD
ESPNews HD
Qutdoor Channel HD
CBS Sports Network HD
ESPNU HD

NBA TVHD

NFL Network HD
NHL Network HD
MLB Network HD
Fox Business
Network HD
CMTHD

Sclence HD
Nationat Geographic
Channel HD
Destination Amerlca HD
TV One HD

IFC HD

MGM HD

Encore HD

TCM HD

The Hub HD
Disney XD HD
AXS TVHD

FOX Soccer HD
Galavislén HD

Digital Preferred Plus

Includes Digital Preferred,

HRO and Starz

Digital Premier

Includes Digital Preferred Plus,
Sports Eniertainment Package,

Cinemax and Showtime

OR-002



Sports Entertainment
Package
277 Crime & Investigation
Network

399 NFL RedZone

400 NFL Network

402 ESPNews

403 Big Ten Network

404 Qutside TV

406 Outdoor Channe!

407 ESPN Classic

408 Speed

409 TV Games

410 Tennis Channel

412 CBS Sports Network

413 Fox College Sporis Atiantic

414 Fox College Sports Central

415 r‘ox College Sports Pacific
BA

417 NFL Network
418 NHL Network
419 MLB Network
421 PAC 12 Network (National)
422 ESPN Goal Line/
Buzzer Beater
423 belN Sport
506 Fox Movie Channet
643 belN Sport Espaiiol
721 ESPNews HD
722 Outdoor Channel HD
723 Speed HD
724 Tennis Channel HD
725 CBS Sports Network HD
726 Blg Ten Network HD
728 NBATVHD
729 NFL Network HD
730 NHL Network HD
731 MLB Network HD
799 NFL RedZone HD

Premium Services

Starz

534 Starz

536 Starz Edge

537 Starz [n Black

538 Starz Cinema

539 Starz Kids & Family
540 Starz Comedy

834 Starz HD

550 HBO East

551 HBO West

6552 HBO2 East

553 HBO2 West

554 HBO Signature East
555 HBO Signature West
557 HBO Family

558 HBO Latino

6§59 HBO Comedy

560 HBO Zone

851 HBO HD

853 HBO2 HD

855 HBO Slgnature HD
858 HBO Latino HD
Cinemax

561 Cinemax West

562 Cinemax East

565 MoreMAX

566 ActionMAX

567 ThrillerMAX

861 Clnemax HD
Showtime

576 Showtime

577 SHO 2 East

578 SHO 2 West

5680 Showtime Showcasa
582 Showtime Extreme
584 Showtime Family

586 Flix

876 Showtime HD

878 SHO2HD

The Movie Channel

590 The Movie Channel East
591 The Movie Channel West
593 The Movie Channel Xtra

Adult
994 Playboy TV

692 HNEQ Cricknt

693 TV JAPAN (Japanese)

694 SETN (Vietnamase)

695 TVS Monde (French)

696 Chanrel One Russiz
{Russian)

697 RTM TV (Russian)

698 TFG (Filiping)

699 GMA Pinoy TV (Filiping)

Pay-Per-View

439-449 NBA Leauge Pass/

MLS Direct Kick
450 IN Demand
Team HD
455 iN Demand
Game HD
456 N Demand
Game 2 HD
455-470 MLB Exira Innings/
NHL Center Ice
961-366 ESPN Game Plan/
Full Court
990 IN Demand PPV HD
991-993 iN Demand
PPV Events

994 Adult PPV

REDACTED - FOR PUBLIC INSPECTION

MultiLatino Packages

MultiLatino MultiLatino Plus

Available 2 la carte with

subscriplion 1o Limited Basic
122 Dlsn%XD en Espariol
241 nuy
600 Viendo Movies
601 Discovery en Espaiiol
602 FOX Deportes
603 mun2
604 Cinelatino
605 History en Espariot

6 r3s

607 Canal Sur _

608 CNN en Espanol
09 ESPN Deportes
0 Cine Mexicano
1 Video Rola
§ Pasiones
7 SUR Peru

8 OnceTV Mexico

9 Galavision

0 Utilisima

1 CBTV Michoacan
2 Discovery Familia
‘."4 HITN

Canal 52MX

25 Mexijcanal Network
26 Multimedios TV
627 TVE intemacional
628 WAPA América
629 Telefe

0 Ecuavisa

UniMas

LAS

1

2

3 Caracol
4 Telemundo
5 Univision

6 TeleFormula

7 Centro Amencana

0 De Pelfcula
41 De Pelicula Clésico
43 belN Sport Espafiol
4 HTV Musica
45 TeleHit
46 Ritmoson Latino
47 UniMas
48 Bandamax
651 EWTN en Espaiiol
652 La Familia Network
653 TBN Enlace
654 BabyFirst Americas
en Espaiiol
655 Vme Kids
656 TV Colomhia
TV Chi

658 TVVenezuela
659 TV Dominica
801 Galavision HD

Includes Limited Basic
and MultiLatino

MultiLatino Extra

Includes Limited Basic
Digital Economy and MulliLalino

MultiLatina Max

Includes Limited Basic,
Digital Economy, MuttiLatino and
1he follawing channels:

32  NBG Sporis Network
33 Golf Channel
34 Rools Sports
ESPN
ESPN2
37 CSN Northwest
TLC
Nickelodeon
TNT
85 TBS
57  Spike
S
62 VHi
63 MTV
119 Sprout
162 BBC America
OWN
233 Daystar
4 LMN
732 NBG Sports Nﬁhwurk HD

733 Golf Channel
734 Root Sports Northwest HD

740 Nickelodeon HD
TNT HD

755 TBS HD

757 Splke HD

Syfy HD

762 HD
MTV HD

785 LMNHD
Sgrout HD

793 BBC America HD

MultiLatino Ulira

Includes Limited Basic,
Digntat Econgmy, Digital Preferred
and additional channels on
MuniLatino Max

A minimum subscription to Limited Basic Is reguired to receive other services or other levels of vid HDpi
to customers with an HDTV set (not provided by Comcast) and a digital converter with HDTV capabilities. A subscnptmn to certain services may
be required to receive certain HD prog i

only available to witha

A monthly HD fee Is also required (o receive HD programming. 3D programming is

ption to the Digital Starter package, a full 3D HDTV set {not provided by Comcast) and a digital
converter with 3D/HD capahilities. A monthly 3D Technalogy tee and a monthly HD Technology fee are required to receive 30D p

Channel offerings and required service levels are subject to change. Please contacl 1-800-XFINITY with questions.

is only available
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@ X FI N ITYH TV Channels in bold are HD

Limited Basic

2 KATU (ABC)

3 KRCW(CW)

4 TV Guide Network

5  KPXG (ION)

6  KOIN (CBS)

7 Discovery Channel

B8 KGW (NBC)

9 WGN America

10 Kors

11 Access: Public (CAN)
12 KPTV (FOX)

13 KPDX (My Network TV)
14 Jewelry TV*

15 TV Mart*

16 QVC

17 HSN

19 Shop NBC*

20 KNMT (TBN)

21 Access: Public

22  Access: Public

23 Public Access

24 C-SPAN

25 GC-SPAN2

26 Telemundo

27  Access: Education (CC)
28 Access; Education (K12)
29 Access: Public

30  Access: Government
31 KUNP (Univision)

98  Jewelry TV*

99 Leased Access*

164 Shop NBC*

302 MeTv*

304 AntennaTv*

307 Estrelia TV*

308 Live Well Network
310 OPB Plus*

315 TV Mart*

316/638 KUNP (MundoFOX)*
539 XFINITY Latino*
702 KATU HD (ABC)
703 KRCW HD (CW)
705 KPXG HD (I10N)

706 KOIN HD (CBS)

708 KGW HD (NBG)

709 WGN America HD
710 KOPB HD (PBS)
712 KPTV HD (FOX)

713 KPDX HD (My Network TV)

802 KUNP HD (Unlvision)
901-946 Music Choice®

~ Additional equipment needed

to view these channels

Digital Economy

Family Tier

Includes Uimited Basic
Nickelodeon

Disney Channel

HLN

The Weather Channel
Food Network

HGTV

Sprout

The Hub

Disney XD

DIy

TeenNick

Science

Nalional Geographic
Channel

Includes Limited Basic
Hallmark Channel
Disney Channe!
Cartoon Network
Animal Planet

CNN

The Weather Channel
Fox News Channel
History

truTv

A&E

BET

USA Network
Comedy Central

TV Land

Food Network
Lifetime

Discovery Channel HD
QVC HD

HSN HD

Halfmark Channel HD
Disney Channel HD
Cartoon Network HD
Animal Ptanet HD
CNN HD

The Weather Channel HD
Fox News Channel HD
History HD

truTV HD

AGEHD

BET HD

USA Network HD
Comady Central HD
Food Network HD
Lifetime HD

770
m
785

Digital Starter

1
18
32
33
34
35
36
7
38
39
40
a1
42
43
44
45
46
47
48

106

220
233
271
275
276
420

E!'HD
AMGC HD
H2 HD

Includes Limited Basic
0On Demand

Hallmark Channel

NBC Sports Network
Golf Channel

Root Sports Northwest
ESPN

ESPN2
CSN Northwest
TLC

ABC Family
Nickelodeon
Disney Channei
Cartoon Network
Animal Planet

HLN

CNBC

The Weather Channel
Fox News Channel
NW Cable News

Spike

USA Network
Syly

Comedy Central
VH1

MTV

TV Land

Travel Channel
Food Network
HGTV

Oxygen
Lifetime

El

AMC
C-SPAN3
Sprout
MSNBC
Bloomberg TV
G4

BBC America
FEARnet
Bravo

Style

OWN

Daystar
Investigation Discovery
bio.

H2
PAG 12 Network {Regionar)
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793

gme
Hallmark Movie Channel
W tv

LMN

MoviePlex

Discovery Channgl HO
Velocity HD

G4 HD

Qve HD

HSH KD

Hallmark Channel HD
Hallmark Movie
Channel HD

PAC 12 Network HD
(Reglonal)

NBC Sports Network HD
Golf Channe! HD

Root Sports
Northwest HD

ESPN HD

ESPN2 HD

GSN Northwest HD
TLC HD

ABC Family HD
HNickelodeon HD
Disney Channel HD
Cartoon Network HD
Animal Planet HD
CNN HD

HLN HD

CNBC HD

The Weather Channel HD
Fox News Channel HD

USA Network HD
Syfy HD

Comedy Central HD
VH1 HD

MTV HD

Palladia HD

Travel Channel HD
Food Network HD
HGTV HD

Oxygen HD
Litetime HD

LMN HD
Universal HD
Sprout HD
MSNBG HD
Bloombery TV HD
BBC America HD

794 Investigation
Discovery HD

795 H2 HD

797 gmc HD

897 XFINITY 3D

898 ESPN 3D

Digital Preferred

Inctudes Digital Starter

61 CMT

107 Current TV

120 Nick Jr.

121 The Hub

122 Disney XD

123 Disney Junior

124 Nick 2

126 Nicktoons

127 Weatherscan Local

130 Fox Busingss Network

131 BBC World News
MTV 2

137 Revolt

139 LOGO

159 Nat Geo WILD
GSN

180 Ovalion

184 Cooking Channel

185 ALTV

201 Destination America
DiY

215 TeenNick
222 Discovery Heaith & Fit
231 halogen

241 nuveTV

242 BabyFirst Americas

270 Smithsonian Channel

272 Science

273 National Geographic
Channel

274 Military Channel

400 NFL Network

401 FOX Soccer

402 ESPNews

404 Outside TV

405 Sportsmans Channel

406 Qutdoor Channei

409 TV Games

411 ESPNU

412 CBS Sports Network
BA TV

N
417 NFL Network
418 NHL Network
419 MLB Network
472 MTV Hits
473 VH1 Classic
475 MTV Jams
476 Fuse
481 Centric

482 Aspire
483 TV One
484 GAC
486 The Word

TCM

503 IFG
505 Sundance Channel

ReelzChannel
IndiePlex
RetroPlex
Encore Family
Encors

Encore Love
Encore Suspense
Encore Westerns
Encore Drama

530 Encore Action
886 Flix

603 mun2

606 tr3s

Galavision
HITN

UniMas

Fuse HD
ESPNews HD

722 Qutdoor Channel HO
725 CBS Sports Network HD
727 ESPNUHD

728 NBA TV HD

729 NFL Network HD

730 NHL Network HD

MLB Network HD

749 Fox Business

Network HD
CMT HD

772 Sclence HD
773 Natlonal Geographic

Channel HD

776 Destination America HD
HD

789 The Hub HD
796 Disney XD HD
798 AXSTVHD
800 FOX Soccer HD

Galavision HD

Digital Preferred Plus

Includes Digital Preferred.
HBO and Starz

Digital Premier

Includes Digital Preferred Plus,
Sporis Entertainment Package,

Cinemax and Showtime

0R-001



Sports Entertainment
Package

277 Crime & Investigation
Network

399 NFL RedZone
400 NFL Network

851 HBO HD

853 HBOZ HD

855 HBO Signature HD
858 HBO Latino HD

Ginemax

561 Cinemax West
562 Cinemax East
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MultiLatino Packages

MultiLatino MultiLatino Plus

Available a 17 carte with

[ncludes Limited Basic
and MultiLatino

402 ESPNews ggg RA%{eMﬂX 1Zgubgic:lpl‘ogsi:!:lrer;!:igasm
403 Big Ten Network ction 241 muvolv MultiLatino Extra
404 Quiside TV 567 ThrillerMAX
406 Qutdoor Channel 861 Clnemax HD gg? E',;’Qﬂﬂ, mggml CiEslimed Bosic,
23(73 Eﬁsydc'“sm Showtime 602 FOX Depor Digital Ecanomy and MultiLatino
409 TV Games 576 Showtime 603 muna -
410 Tennis Channel Y gnggsvasit i ﬁ':';f;i'-}"é?. bapaio MultiLatino Max
57 es|
i13 Foc cutlgs Sparta Atlanic 580 Showtime Showcase 006 tr3s Includes Limited Basic,
ge op i 607 Canal Sur idTia ;
414 Fox College Sports Central 582 Showtime Extreme 508 CHM en Espafiol Digutal Economy, MulliLatino and
ﬂg iuaxﬁc_%lrlaaa Sports Pacific ggé gl[)owtlme Family 09 ESPH Deportes \he following channels:
X 1
417 NFL Network 876 Showtime HD 10 Gl Msotano Se| NowSnortsNeturk
ﬂg NHL ':‘F.‘.‘f‘.’.‘l’.'ﬁ 878 SHO2HD }5 Gol TV 34 Root Sports Northwest
421 PAC 12 Network (National)  11"& Movie Channet i L a3 ESEN
422 ESPN Goal Line/ 590 The Movie Channel East 8 Once TV Maxlco
o 37 CSN Northwest
Buzzer Beater 591 The Movie Channel West 9 Galavisitn 8 TLC
423 belN Spart 593 The Mavie Channel Xtra 0 Ulilisma 40 Nickelodeon
T b R ol S
g p spano iscovery Familia
RS p— o2 A oy 5 b
Oﬂr anne|
723 Speed H International Selections 625 Mexicanal Network gg ﬁm’
728 Gk, c'r'tanﬂe‘tvlvmm HD e Fé‘é"m"‘.i‘i.‘%?dl‘ﬁm 63 M1V
POrts Netwol 3
125 Big Ten Network HO ggg #\f%ﬂmmnwe) ) %?::Ammica 152 gggfm‘“
729 NFL Network HD BaasSuTN (Victnamese) 0 Ecuavisa 523 Datar
730 NHL Natwork HD pndelfhrench) 1 Do 504 LN
731 MLB Network KD G5 el Dne Fussia 2 B 732 HBC Sports Network HD
799 NFL RedZone HD 5 g‘ruﬁsll'?/n()nussian) 3 Toiamondo 733 Golf Ghannel WD
X ? il 734 Northwest HD
: e
699 GMA Pinoy TV (Filipino) PH:
37 Cmmnmerfcam 736 ESPN2HD
stz y 39 Gran Cine 737 CSH Northwast HD
534 Starz Pay-Per-View 40 [ ealc 738 TLC HD
536 Starz Edge 41 De Pelicula Cldsico 740 Nickalodeon HO
537 Starz In Black 439-449 NBA League Pass/ 43 belN Sport Espaniol 7 mﬁg
538 Starz Cinema MLS Direct Kick gg }TfTIV“Mmma ,7,§ D
539 Starz Kids & Family 450 ITN Der;l'%nd 0 Hfuﬂmgw Latino L4 s%f
540 Slarz Comedy eam
834 StarzHD 455 M Demand 47 g 762] ViTIHD
HBO Game HD 651 EWTN en Espafiol 785 LMNHD
550 HBO East G 852 La Famila Network 788 Sprout HD
ace BC Am
Ba1RHEOIWes 455-470 MLB Extra innings/ 654 BabyFirst Amaricas 783 BAC Amarica A
833 102 Weat N emen oo ss5 ChEspRic MultiLatino Uitra
5 961-966 ESPN Game Plal ma K
SSApHE0 SlgnturelEest Full Court . Colom; Includes Limited Basic
555 HBO Signature West 920 INDemand PPV HD 857 TV Chile Digital Economy, Digital Preferred
557 HBO Family 991-933 N Demand 658 TV Vanezusia gi omy, Dy
558 HBO Latina PPV Events 659 TV Dumllglr;a and am#ﬁ_ﬂ:{ﬁl nﬂlan:fls on
ggg ngg goorrreedy 994 Adult PPV 801 Gafavisiin HD
A minimum subscription o Limited Bas' s reguired h wv'cesotmmnmum i 9. HO pre g 15 only avallable
10 cuslomess with an HOTV gt {not provida unymm.sq dnd a digita with HOTY capat to wnamse:mcesma'r 3 MIX

be required ta recelve certaln HO programmin

A manifdy HD re:.’-moqy fee 15 also raquired 1o rummn programming. 3D prwrammnrr L]
only pvadiatite 1o customers with & minimum subscripthon fo tha D.n tal Starter packape, 4 full 30 HOTV sat fnal provided by Comcast) and a digital
converter with 30/MD capatiities. A monthly 30 Techaalogy lee and a monthly HD Technology les are required lo receive 3D prof

Channel offerings and required service levels ara subject to changa. Please contact 1-B00-XFINITY with questions,

Paper

FSC FSC® C009319

xfinity.

XFINITY"TV
Channel Line up

Effective January 2013

A
COMCAST




@ XF I N I-I.Y‘z TV Cliannels in bold are KO

303
307
308
310
315

KATU (ABC)
KRCW (CW)

TV Guide Network
KPXG (ION)

KOIN (CBS)
Discovery Channel
KGW (NBC)

WGN America
KOoPB

Access: Public (CAN)
KPTV (FOX)

KPDX (My Network TV)
Jewelry TV

TV Mart

ave

HSN

Shop NBC

KNMT (TBN)

Shop NBG
C-SPAN

C-SPAN2
Telemundo
Access: Government
KUNP (Univision)
Jewelry TV
Leased Access
Shop NBC

MeTV

AntennaTV
Estrella TV

Live Well Network
0PB Plus

TV Mart

316/638 KUNP (MundoFOX)

599
702
703
705
706
708
709
710
712
713
802

XFINITY Latino
KATU HD (ABC)
KRACW HD (CW)
KPXG HD (ION)
KOIN HD (CBS)
KGW HD (NBC)
WGN America HD
KOPB HD (PBS)
KPTV HD (FOX)

KPDX HD (My Network TV)

KUNP HD (Unlvislon)

901-946 Music Choice

Family Tier

40
4
45

Includes Lunited Basic

Nickelodean
Disney Channel
HLN

Digital Economy

748

752

758
760
766
769
770

795

The Weather Channel
Food Network
HGTV

Sprout

The Hub

Disney XD

DIy

TeenNick

Science

National Geographic
Channel

includes Limiled Basic

Hallmark Channel
Disney Channel
Cartoon Network
Animal Planet

CNN

The Weather Channel
Fox News Channel
History

trutv

A&E

BET

USA Network

Comedy Central

TV Land

Food Network
Lifetime

E!

AMC

H2

Discovery Channel HD
QVC HD

HSN HD

Halimark Channs! HD
Disney Channel HD
Cartoon Network HD
Animal Planet HD
CNN HD

Tha Weathar Channel HD
Fox News Channel HD
History HD

truTV HD

AGEHD

BET HD

USA Network HD
Comedy Central HD
Food Network HD
Lifetime HD

E!'HD

AMC HD

H2 HD

Digital Starter

Includes Limited Basic

On Demand

Hallmark Channel

NBC Sports Network
Golf Channei

Root Sports Northwest
ESPN

ESPN2
CSN Northwest
TLC

ABG Family

Nickeledeon

Disney Channel

Cartoon Network

Animal Planet
NN

HLN

CNBC

The Weather Channel
Fox News Channel
NW Cable News
History

trutv

Spike
USA Network

Comedy Central
VH1

MTV

TV Land
Travel Channel
Food Network
HGTV

Oxygen
Lifetime

Bipomberg TV
G4

BBC America

FEARNet

Bravo

Style

OWN

Daystar

g!vestigatlon Discovery
i0.

H2
PAC 12 Network
{Regional)

gme
Hallmark Mavie Channel
We tv

LMN

MoviePlex
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Discovery Channel HD
Velocity HD
64 HD

QVC HD

HSN HD

Haltmark Channel HD
Hallmark Movle
Channel HD

PAC 12 Network HD
(Reglonat)

NBC Sports Network HD
Golf Channel HD

CSN Northwest HD
TLC HD

ABC Family HD
Nickelodeon HD
Disney Channel HD
Cartoon Network HD
Animal Planet HD
CNN HD

USA Network HD
Syfy HD

Gomedy Central HD
VH1 HD

MTV HD

Palladla HD

Travel Channel HD
Food Network HD
HGTV HD

Oxygen HD
Lifetime HD

E! HD

AMC HD

blo. HD

Style HD

Bravo HD

We tv HD

LMN HD

Universal HD
Sprout HD

MSNBC HD
Bloomberg TV HD
BBC America HD
Investigation
Discovery HD

H2 HD

gmc HD

XFINITY 3D

ESPN 3D

Digital Preferred

Includes Digital Starler

CMT

Current TV

Nick Jr.

The Hub

Disney XD

Disney Junior

Nick 2

Nicktoons
Waatherscan Local
Fox Business Network
BBC World News
MTV 2

LOGO

Nat Geo WILD

GSN

Ovation

Cooking Channel
RLTV

Destination America
DIy

TeenNick

Discovery Fit & Health
halogen

EWTN

BYUty

INSP

nuvery

BabyFirst Americas
Smithsonian Channel
Science

National Geographic
Channel

Military Channel
NFL Network

FOX Soccer
ESPNews
Sporisman Channel
Qutdoor Channel
TV Games

ESPNU

CBS Sports Network
NBATV

NFL Network

NHL Network

MLB Network

MTV Hits

VH1 Classic

MTV Jams

Fuse

Centric

Aspire

TV One

GAC

The Word

TCM

503
505
512
513
514
516
518
520
522
824
528
530
586
603
606
619
623
631
714
721
722
725

IFC

Sundance Channe!
ReelzChannel
IndiePlex
RetroPlex

Encore Family
Encore

Encore Love
Encore Suspense
Encore Weslerns
Encore Drama
Encore Action

Flix

mun2

tr3s

Galavisién

HITN

UniMas

Fuse HD
ESPNews HD
Cutdoor Channel HD
GBS Sports Network HD
ESPNU HD

NBA TVHD

NFL Network HD
NHL Network HD
MLB Network HD
Fox Business
Network HD
CMTHD

Science HD
National Geographlc
Channel HD
Destination America HD
TV One HD

IFC HD

MGM HD

Encore HD

TCM HD

The Hub HD
Disney XD HD

Galavisitn HD

Digital Preferred Plus

Includes Digital Preferred,

HBQ and Starz

Digital Premier

Includes Digital Preferred Plus,
Sports Enterfainment Package

Cinemax and Showltime

0R-003
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1776 K STREET NW

WASHINGTON, DC 20006 February 1, 2013
PHONE 202.719.7000

FAX  202.719.7049

7925 JONES BRANCH DRIVE

McLEAN, VA 22102 VIA COURIER
PHONE  703.905.2800

FAX 703.905.2820 Mr. Steven Horvitz

Davis Wright Tremaine LLP
1919 Pennsylvania Avenue NW
Suite 800

Washington, DC 20006

www.wileyrein.com

Re:  Frontier Communications Subscriber Figures for Various Communities in
Oregon '

Dear Mr. Horvitz:

Pursuant to the terms of the Confidentiality and Non-Disclosure Agreement by and
between Comcast Cable Communications, LLC and Frontier Communications
Northwest Inc., dated February 1, 2013 (a copy of which is enclosed herewith), and
in accordance with Section 76.907 of the FCC Rules, Frontier hereby submits the
number of video subscribers that it serves in specifically identified Oregon

communities. As provided in the Confidentiality and Non-Disclosure
Agreement, the enclosed information is highly confidential and proprietary to
Frontier and shall not be disclosed except as expressly set forth in the
Confidentiality and Non-Disclosure Agreement.

If you would like to discuss this further or have any questions, please do not hesitate
to contact me.

Sincerely,

2Ll

Brendon M. Pinkard

Counsel for Frontier Communications

cc: Kevin Saville, Vice President & Associate General Counsel — Frontier
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CONFIDENTIAL AND PROPRIETARY
NOT FOR DISCLOSURE EXCEPT AS SET FORTH IN
FRONTIER/COMCAST CONFIDENTIALITY AGREEMENT
(DATED 2/1/13)

Cable Subscribers as of 12/31/12

OREGON
BEAVERTON
CORNELIUS
DURHAM
FOREST GROVE

HILLSBORO
KING CITY

RIVERGROVE
SHERWOOD
TIGARD

TUALATIN
WILSONVILLE
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» SNL

August 14, 2012

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue, N.W,
Suite 800

Washington, DC 20006

To Whom It May Concern:

SNL Kagan utilizes a multi-step process to accurately identify cable client franchise areas and associated ZIP and ZIP+4 Codes. (A
ZIP+4 Code includes the five digits of the United States Postal Service ZIP Code, a hyphen, and four more digits that determine a
more precise location than the ZIP Code.)

This methodology was developed to address the potential shortcomings in utilizing 5-digit ZIP Code data for “Effective Competition”
petitions. The basic methodology has been in place for several years and has been used successfully in many Effective Competition

cases at the FCC.

Because ZIP Codes and municipal boundaries are created and managed by different government authorities, the boundaries of ZIP
Codes and municipal boundaries often overlap. ZIP Codes frequently span between and beyond municipal boundaries. ZIP+4 Codes,
however, usually reside in one and only one municipality. SNL Kagan uses Place, Minor Civil Division (MCD), and County boundaries
from Dynamap® a division of Pitney Bowes Business Insight, to determine municipal boundaries. SNLKagan uses the Dynamap®
ZIP+4 Centroids database, which contains ZIP+4 centroid correspondence for virtually all deliverable Z{P+4s, to identify ZIP+4 Codes
within municipal boundaries, among the over 60 million ZIP+4s in all 50 states, DC, and Puerto Rico, based on current data from the
USPS and the U.S. Bureau of the Census, and the Tele Atlas master street database.

SNL Kagan then utilizes its ZIP+4 Code mapping to enable our clients to obtain proper “Direct-to-Home” (DTH) subscriber counts for
their respective franchise areas by tracking DTH subscribers at the ZIP+4 Code level. (Where SNL Kagan determines that a ZIP Code
falls entirely within a franchise area, however, it is unnecessary to identify DTH subscribers at the ZIP+4 Code level for that 5-digit ZIP
Code. In these instances, SNL Kagan identifies such 5-digit ZIP Codes and, accordingly, DTH subscribers are identified by the 5-digit

ZIP code only.)

Only ZIP+4 Codes that meet specific criteria are included in this report. The following criteria must be met:
e The centroid of the ZIP+4 Code is within the franchise area; and
e  The USPS ZIP+4 Record Type (from Dynamap® ZIP+4 Centroids) is either H- high rise or S — street.

Our methodology has been used by many multiple system operators (MSOs) as part of their Effective Competition relief efforts, and
we believe- thls methodology produces the most accurate and detalle view of ZIP+4 data as it relates to cable franchise areas.

,'_-'I ; ‘__-‘h—-—h-—‘--—‘

<.
Pinna Gallant
Senior Product Manager
SNL Kagan

Financial Institutions | Real Estate | Energy | Media & Communications
One SNL Plaza, PO Box 2124, Charlottesville, VA 22902 | +1.434.977.1600 | +1.434.977.4466 fax

Ahmedabad | Artington | Boston | Boulder | Islamabad | Jersey City | London | Monterey | New York | Richmond | SNL.com
=] 34 & ¥
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EXHIBIT 6
SBCA ECTR Summary Pages
Z1P+4 Data provided on CD included with the exhibit.

A hard copy of the ZIP+4 data is available upon request.
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ECTR - Effective Competition Tracking Report SB C P

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Banks, OR | 150 |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; ¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 » Washington, DC 20036 = phone 202-349-3620 « fax 202-349-3621
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e

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

| Requested total for Beaverton, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals, The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; ¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621
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ECTR - Effective Competition Tracking Report SB C»

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Columbia City, OR | 215 |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW » Suite 1150 » Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621
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ECTR - Effective Competition Tracking Report SB"EOP
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Cornelius, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@shca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 - fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCAR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Durham, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been carrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 » Washington, DC 20036 = phone 202-349-3620 - fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

ECTR - Effective Competition Tracking Report

SBCAR

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Forest Grove, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 » Washington, DC 20036 = phone 202-349-3620 - fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

BC

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Gaston, OR [ 80 |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@shca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 « fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCA

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Hillsboro, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; ¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 » Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for King City, OR [

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 « Washington, DC 20036 = phone 202-349-3620 « fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBC

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for North Plains, OR | 224 |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers Is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 « Washington, DC 20036 = phone 202-349-3620 « fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBC

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Rivergrove, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCAR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count
| Requested total for Scappoose, OR | 663 |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; ¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to refiect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 » phone 202-349-3620 - fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

-y

SBCR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Sherwood, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSQCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.,

Report Date: February 22, 2013

ZIP Codes DTH Count

| Requested total for St Helens, OR ] 1246 |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e} inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 » Washington, DC 20036 = phone 202-349-3620 - fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

ECTR - Effective Competition Tracking Report SB“E»
Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Tigard, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

»

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; ¢) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSQCIATION
1100 17th Street NW « Suite 1150 = Washington, DC 20036 « phone 202-349-3620 « fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.,

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Tualatin, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW « Suite 1150 » Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

SBCAR

ECTR - Effective Competition Tracking Report

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated September 22, 2011 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: February 22, 2013

ZIP Codes DTH Count

Requested total for Wilsonville, OR |

Data is current through 1/31/2013

Report Prepared by:

Martin Esteves

Manager, Membership and Data Management
202-349-3630

mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 » fax 202-349-3621



REDACTED - FOR PUBL_IQ]&S.PECTION

ECTR - Effective Competition Tracking Report SBC @

Provided by
Satellite Broadcasting and Communications Association

Pursuant to Section 76.907(c) of the FCC Rules, and your effective competition
tracking request dated January 9, 2012 please find the following Direct-to-Home
(DTH) satellite subscriber numbers per zip code (and/or zip+4 where necessary).
The provision and use of this Effective Competition Tracking Report is governed by
and subject to the terms and conditions of the Agreement for Provision and Use of
Confidential Data, between your company and SBCA.

Report Date: March 18, 2013

ZIP Codes DTH Count

-(Zrc/n{(i/’
| Requested total for Washington, OR d | 16,951 |

Data is current through 1/31/2013

Report Prepared by:
Martin Esteves
Program Manager
202-349-3630
mesteves@sbca.org

Methodology: Direct-To-Home (DTH) subscriber data reflects aggregated DIRECTV and DISH Network
residential subscriber totals. The following data collection procedures are applied by Members in the
normal course of business: a) single accounts with multiple receivers are only counted once; b)
commercial and test accounts are not included; c) each occupied unit served in a multiple dwelling unit
building has been counted as a separate residential subscriber; d) zip codes are taken from service
locations (not billing addresses, where different); e) inactive accounts are routinely removed; f) invalid
(undeliverable) addresses have been corrected where known; g) courtesy or complimentary accounts are
included; and h) zip code information for Members’ subscribers is periodically updated to reflect changes
to zip codes by the United States Postal Service.

SATELLITE BROADCASTING AND COMMUNICATIONS ASSOCIATION
1100 17th Street NW = Suite 1150 = Washington, DC 20036 = phone 202-349-3620 = fax 202-349-3621



REDACTED - FOR PUBLIC INSPECTION

EXHIBIT 7



American FactFinder - Results Page 1 of 1
REDACTED - FOR PUBLIC INSPECTION

1 Advanced Search 2 Table Viewer i Resuit1of1 VIEW ALL AS POF

H1 | OCCUPANCY STATUS
| Universe: Housing units
2010 Census Redistricting Data (Public Law 94-174) Summary File
BACK TO ADVANCED SEARCH
MOTE: For information on canfidentiality protection, nonsampling eror, and definitions, see hilp (iwww census goviprodican2010/pad-171 pdf

MOTE: Change to the California, Connecticut, Mississipp), Mew Hampshire Vieginia, and Washington P, L. 84-171 Summary Files as dalivered.

Forest King  Nerth st |
1 Banks Beaverton Columbla Comellus Durham Grove IGaswn'HlI!sboru City  Plains Rivergrove’ Helens | Scappoose Sherwood Tigard 'Tualatin Wilsonville
city, city, City city, clty, clty, city, city, city, city, city, city, city, I city, city, city, city, city,
o |Oregon Oregon  Oregon  Oregon Oregon Oregon Oregon | Omg?ﬂ Oregon Oregon  Oregon |Oregon Oregon QOregon  Oregon Oregon Orl.zgnn
3| Total: | 580 39500 830 3499 661 7845  251| 35467 1920 749 133 5154| 2608 659 20068 10528 8dar
Occupied | 863 37213 787 330 645 7985 41| 33289 173 706 123 aB47| 250 6316 19157 10000 7.868
Vacant | T 2z 43 160 16 460 10 2188 185 43 10 307 162 253 911 528 628

Source: U.S. Census Bureau, 2010 Census.

‘ource: U.S. Census Bureau | American FaciFinder

ittp://factfinder2.census.gov/faces/tableservices/jsf/pages/productview.xhtml?pid=DEC 10 PL. Hl&prod... 7/16/2013



American FactFinder - Results Page 1 of 3
REDACTED - FOR PUBLIC INSPECTION

1 Advanced Search 2 Table Viewer Result 1 of 1 VIEW ALL AS PDF

GCT-H3 | Occupied Housing Characteristics: 2010 - County -- County Subdivision and Place

2010 Census Summary File 1
BACK TO ADVANCED SEARCH

NOTE: For information on confidentiality protection, nonsampling error, and definitions, see htip:/iwww.census.gov/prod/cen2010/doc/sf1. pdf.

Geography Washmgton County, Oregon =

[ Population in occupied o

housing units Occupled housing units |

1.| | Average household - ) ]
76 Total | Owner 'Renter" size Percent _
o | | - | 1-person With householder 65 |

Geographic area | | Total | Owner Renter -Ownerl households years and over
(7} Washington County ' 522,922 | 200,934 | 123,071 | 77, 8631 260 271 244 612 251 168
COUNTY SUBDIVISION AND ' . : | [ T o T
PLACE | _ ] |

Beaverton-Hillsboro CCD 399,731 }»154,705 94042 59763 | 258 | 267| 2.45| 614 | 255 | i 16.8
Aloha CDP (paf) | 49,089 16873| 11,353 5520 291 280 3.13] 673 180 120
Beaverton city (part) 78583 | 32,996 | 16,713 16283 | 2,38 | 247 | 229 50.7 | 315 | 172

~ BulMountanCDP | 9119 3471| 2613 558 288 291 273 824 134 1T
Cedar Hills CDP | 8.261| 3410 2206 1204 242, 242| 242 647| 275 205

“Cedar Mill CDP (part) | T 14517 5410 4092 1318 268 282| 226 758 196 | 152

~ Durhameity_ | 13511  545| 305: 240 248, 248, 248 560| 242 167
" Garden Home-Whiford COP | 6507 2,920| 1,955 965 224 232 207 670, ﬂf________is

" Hillsboro city (part) ; 77077 | 27,183 | 17,198 | 9,985 284 285 280 633 213 143

King City city } ) 3037 | 1,735| 1304: 431 175 182 1. 53| 752 541 646 .

Lake Oswego city (part) [ B _ 9| s 4 1] 1807 200| 1.0 | 800/ 40.0 fr 200

. Metzger CDP ' 3765 1631 861, 770, 231 239| 222 528 331 177"
Oak Hills CDP (part) | ' 3789 | 1:{93‘ 810 683 254 278 225| 543 24.3 16.9
Portland city (part) | 1547F 77 | 271 446 216 286 173 378] 384 82,
Raleigh Hills COP i 5845, 2720 1518 1211 214 249| 170| 556/ —er2| 334
Rivergrove city (part) |' B 32: 13 10| 3 246 260| 200 769| 7.7] 308 .
Sherwood city . 18,187 | 6,316 4762 15541 288 300| 251| 754 - so| 133

Tigard city i~ 47,688 | 19, 157l 11582, 7,675 249 260| 232| 605 26.9 | 18.5
Tualatin city (part) | 231051| 8917 4823 4094 259 267 250| 541 249 ) 116,
;’::;;Ha"e”'sy"’a" cop |[ 7,788 3,792: 2141, 1651|205 236| 166| 565 | 37 | 196

" WestSlope COP | T 6508 2904| 1,704 1200 224 244 196 58.7| 322 | 195

~ Wisonville city (part) | T Bg0 | 322 4 318 183! 200| 183] 12 3685 | 43
ﬁﬁ{::;?g‘gé’gseave”°"' 33307 | 12466 | 8713 3753 267, 289| 262| 699 21.7| 196 |
Chehalem Mountains CCD__ | 5475| 2013| 1637 376 272 273 268| 813 17‘ 245

_ Gaston city (part) T 635 240 156, 84 265: 275| 245| 650 25.4 | 100 |
i ;Z"Srf’t';‘;?gégheha'e"‘ 4840 | 1773| 1481 292 273 273| 275| 835 16.0 ' 265
~ Coast Range GCD 1 8296 | 2952 | 2441, 511 281 285| 261| 827 16.2 | 18.7

"~ Banks city — 1777| 553|411, 142 321 331 294| 743| 143 ] 7.4
gzga'"de’ of Coast Range 6519 2399| 2030 369 272| 276 249 | 846 16.6 '| 213

~ Forest Grove-Comelius CCD__| 35003 | 12.268| 7.877: 4391, 293, 302| 276| 642 23| 214
Comeluscty | 11707 3339 [ 2410 20 351 0343 370 722 14.1 137
ForestGrovecty | 20032 7,32'1 4229 3156 271 289| 247| 573| 270 33
Hilsborocity (part)y | 0 0 o 0 000/, 000] 000 (X X) )
Ezr”;‘:]?ud:égg PrESHGIES l atea| 1544 1238 308|270, 266| 284| 802 17.4 287

" NonhPainsCCD | 4791| 1.780| 1431 358 268 275| 237| 800| 193 229
Hillsboro cily (part) [ 20| o] 6 31222 217| 233 867 — 22| 333

"~ Norh Plainscty | 1939| 706 530 176 2.75' 291| 226 751 218 184
~ Rockereek CDP (part) i ~ o] o] 0 0000 000 000 (X| x| (X)
gec’ga'"demf hathiiains | 2832| 1,074 895: 179, 264 267| 248 833 176 | 257
 RockcreekCCD | T 6B726| 27207 | 14743 12484 253 276| 225| 542 257 | . 135
_Aloha CDP (part) | 6 2 0} 2| 300! o000| 300] 00| 00| 50.0
‘Beavertoncity (part) | T 10275| 4217, 17651 2452 | 244 278 219 419 26.2 | 9.0

http://factfinder2.census.gov/faces/tableservices/jstf/pages/productview.xhtml?pid=DEC_10_SF1_GCTH3.... 7/16/2013
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!r Populatioh In occupied i
1

housing unlits Occupied housing units |
Average household
| Total | Owner | Renter '__ size - Percent |
f i | i 1-person With householder 65
Geographlc area | | Total Owner Renter | Owner households years and over

Bethany CDP ' 20642 | 7,205 5452) 1,753 1 286 297| 253| 757 18.6 15.6

Hillsboro city (part) ' 12,986 | 6097 | 9221 6175| 213| 216| 213| 151 358 78
Oak Hills CDP (part) [ 7526| 2684| 1828 856, 280| 294| 251| 681] B 128

Rockereek CDP (part) | a3to] 3674 ] 2456 1218 | 253| 267 225 668 240| 17.4
ggrga'"de”’f I ! 7961| 33| 2320 1008 240 241 I 238 69.7 29.2 21.8

PLACE _— - - ]I— —_—— _— _!._ — i i ; — = = =
MohaCDP | 49095| 16875| 11,353 5522 291 280 313 673 180 120
@  eanksety I M1 142 321 331 294| 743|  143] T4
(7/ __ Beaveroncty | 88,858 | 37,213 | 18,478 18.735_%_ 2391 250 228 497 309 16.3
_ Bethany CDP ‘ 20642 7,205| 5452 1753 286 2.97| 283| 757 186 156
BulMountanCDP | 9119| 3171 558, 2.88 291 273 824 134 ur
CedarHilsCOP | 8261 3410 [ 1204 242 242 242 647 75, 205!
Cedar MIlCOP (par) | 145 517 | 5410"'"ﬁ§' 1318 268, 282| 226 756 19.6  s2d
Comeiius c ! ~ 107 3339 2410 929 351 343 370 722| 141 137
Dutamety | 1381| 545|305 240 248, 248| 248 560 242 T2
ForestGrovecty 20032 7385 4229 3156 271 289 247 573 27.0  :3
Garden Home-Whittord COP | 8537 2920| 1965 965 224, 232| 207| 610 300, 213

Gaston clly (part) | ) 635| 240| 156 84| 265 275, 245 650| 254 | 100
Hillsboro ity I 90,083 33,2_89 18,126 115163 | 2.71] 282 | 257] 545 240 | 131 |
King City ety | 3037| 1735 1304 431 1.75 182| 153 752 541 | 64.6
" Lake Oswegocity (par) | 9 5| 4 1 180) 200 100| 800| 400 200
Metzger COP | 75| 1631 861 770, 231, 239 222 528 X 177
North Plains city - 1833 708| 530 1761 275 291 226| 751 218 [ - 184

Oak Hills CDP l‘ 11315 | 4177 2638! 1538 271, 2.89| 239 632 21.2 | 14.2
(¢ Portiand city (part) ': 1547 717|271 446 216 286 1.73| 378 38.4 | B2
 RaleighHils CDP f 5845 2729 1518, 1211 214 249 1.70| 556 7.2 | 334
(' Rivergrove city (part) - 32| 13 10 3245 260| 200| 769 77| 308
' Rockereek CDP I 9310 | 3674| 245 1218 253 267 225 n 668 | ) 240 - 17.1
-/ Sherwood city _ . 18187 8316| 4762 1554 288 300| 251| 754 C1e0] —_133]
(/. Tigard city ' 47,688 | 19157 | 11582 7575 249 260| 232 605 269 185
(2 Tualatin sity (part) © 23105| 8917| 4823 4094 259 267| 250 541 249 ,'_ - 1.6
West Haven-Sylvan CDP (part) 7.7ss|' 3792| 2141 1651 205 236 | 166| s65| 367 - 19.6
West Slope CDP 6508 2904| 1704 1200 224 244 196 587 322 195

(&' wisonville city (part) _ 560, 322 4 318 183 200 183 12| ‘5] 43

X Not applicable.
Source: U.S. Census Bureau, 2010 Census.

Census 2010 Summary File 1, Tables H3, H10, H12, H13, H14, and H17.
TN . . I
& -2(2) (/o/ 0 4572) = FO SF2

Source: U.S. Census Bureau | American FactFinder
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A B C D E F
: % of Competing MVPD
2010 Census Penetration
Total DBS Frontier Occupied Housing In Franchise Area
1 |Community State | Subscribers Subscribers Units Column C+D / Column E
2 |Banks OR 150 553 27.12%
3 |Beaverton OR 37.213 19.01%
4 |Columbia City OR 215 " 787 27.32%
5 |Cornelius OR 3,339 41.33%
6 [Durham OR 545 22.02%
7 |Forest Grove OR 7,385 30.44%
8 |Gaston OR 80 241 33.20%
9 [Hillsboro OR 33,289 26.77%
10 [King City OR 1,735 22.07%
11 [North Plains OR 224 706 31.73%
12 [Rivergrove OR 123 20.33%
13 [Scappoose OR 663 2,536 26.14%
14 |Sherwood OR 6,316 32.09%
15 |St. Helens OR 1,246 4,847 25.71%
16 |Tigard OR 19,157 25.01%
17 [Tualatin OR 10,000 23.94%
18 |Wilsonville OR 7,859 17.32%
19 [Washington County |OR 16,951 80,482 21.06%

212005591
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CERTIFICATE OF SERVICE

I, Deborah D. Williams, do hereby certify on this 23" day of July, 2013 that a true and

correct copy of the foregoing “Petition for Special Relief” has been sent via U.S. mail, postage

prepaid to the following:

William Lake, Chief, Media Bureau
Federal Communications Commission
Office of the Secretary

445 12th Street, SW

Washington, DC 20554

Ms. Leahnette Rivers

City Administrator

City of Columbia City

PO Box 189

Columbia City, OR 97018

Mr. Jon Hanken

City Manager

City of Scappoose
33568 E. Columbia Ave.
Scappoose, OR 97056

Mr. Bruce Crest

Administrator

Metropolitan Area Communications
Commission

15201 NW Greenbrier Pkwy.

Suite C-1

Beaverton, OR 97006

DWT 22195216v1 0107080-000049

Mr. Dan Knoll

City of Wilsonville

Public Relations Coordinator
29799 SW Town Center, Loop E
Wilsonville, OR 97070

The Honorable Mayor Randy Peterson
Mayor

City of St. Helens

PO Box 278

St. Helens, OR 97051

Mr. Joseph Gall

City Manager

City of Sherwood
22560 SW Pine St.
Sherwood, OR 97140

N h N wllprma

eborah D. Williams





